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Impacts related to MCH in Austria, Brussels, Flanders, Italy, the Netherlands, Norway, Portugal, 

Romania, Slovakia, Slovenia, Sweden, 2016 

 

Cultural Heritage (Material and tangible) 

The ambitious ‘New European Agenda for Culture’ (CE, 2018) 
and recent regional/local experiences measure the impact of 
Cultural Heritage (material, tangible and immaterial) on societal 
wellbeing coherently with the evolution of Cohesion Policy 
towards the post 2020. Economic impact mainly results from 
access to Material CH (archaeology, architecture, museums, 
libraries and archives activities) involved in several policy 
sectors (tourism, construction, real estate, ICT). Travel and 
tourism accelerated their growth: from 2 trillion U.S. dollars in 
2006 to more than 2.50 in 2017. Cultural and creative sectors 
(CCS) are one of Europe’s strategic assets accounting for 4.4% 
of the EU’s GDP, 12 million full-time jobs and €509 billion in 
value added to GDP. 
 
Since the CH nature and (geographical) diversity are become a 
real symbol of sustainable economic integration, pan-European 
methodological approaches are being developed to identify the 
impact of CH and its associated investments on society and 
urban communities in the framework of European territorial 
evidence (stocks). New orientations inspiring the CH valorization 
are emerging and take into account the dimensions of quality of 
life, employment, income, leisure and other aspects while 
considering tools and investments (EU funds) for creative - 
technological - cultural industry, tourism, adaptive reuse, urban 
reconversion and regeneration, financial sustainability 
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Italy shows a huge quantity of Material CH (Mobile and 
immovable), museums, libraries, archives, pre-1919 dwellings, 
etc. together with an higher and increasing number of leisure 
tourists, with an estimated expenditure of 38,960 mil of Euro in 
2017. The percentage of employers in the MCH area is very low 
(0.4) compared to other countries, while the related GVA is the 
highest in the touristic sector. There is a close relation between 
MCH and the building and real estate policy sectors and, more 
recently also between MCH and the Digital one.  
 
Thanks to the “Art For the Blind” project and the virtual initiative 
“L’ARA COM’ERA” promoted by the Ara Pacis museum in Rome 
(Italy), visitors – also those with visual impairment or even  
blindness – can 'get in touch' with the museum collection by 
experiencing and exploring Rome as an innovative multi-sensory 
City. Moreover the number of visitors at the National 
Archaeological Museum of Naples (Italy) dramatically increased 
after the successful heritage-related video game “Father and 
Son” publishing. Other innovative projects stem from the 
partnering of regional stakeholders and private management of 
sites, as innovative tools to bring new audiences to an 
archaeological site and to promote contemporary art. 
The landscape concept has been given increasing importance 
and recognition by national legislation. 
 
In accordance with the European Landscape Convention of the 
Council of Europe promoting landscape protection, 
management, planning and organising international co-operation 
on landscape issues, the Italian Ministry of Culture and Cultural 
heritage together with some Regions developed Regional 
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landscape plans for natural heritage and the landscape 
protection and enhancement. 
 
Several other legislative acts also refer to groups of immovable 
properties showing homogeneity and/or integration into the 
landscape. 
 
(ESPON Material Cultural Heritage as a Strategic Territorial 
Development Resource: Mapping Impacts Through a Set of 
Common European Socio-economic Indicators) 
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Tourism 

Tourism appears as a “youth friendly” cultural/social/inclusive sector in 
Europe. Currently, specific features are required to reach territorial 
integrated strategy for a sustainable, competitive and cohesive 
development beyond seasonality. Thus, Cultural Tourism (CT accounts 
for 40% of all European tourism; 4 out of 10 tourists choose their 
destination based on its cultural offering) is acknowledged as a 
potential driver for territorial regeneration, growth, job and economic 
development and as an important contributor to the 2030 Agenda for 
Sustainable Development Goals. The impact of climate change 
requires adaptation measures across Europe for maintaining an high 
level of urban and regional attractiveness, namely in European 
Southern regions. Regions with geographic specific characteristics 
such as coastal and mountain areas have a high exposure, partly due 
to economic dependency on seaside tourism (e.g. sea-level rise and 
extreme risk events). Public transport is a key driver for social touristic 
development, by ensuring cheap access to workplaces and cultural 
services. It also plays an important role in the functioning of the local 
touristic economy, thus making touristic landscape more functional. 
Tourism potential is still underestimated, especially in peripheral or 
deindustrialized regional and urban areas, where some forms of CT 
are possible to be developed according to the territorial diversity. The 
lack of a shared strategic framework at European level and of an 
integrated and cross-sectoral approach in the cultural tourism’ 
management and governance affect the full exploitation of the CT 
potential at national, regional and urban level. 
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In 2017, the Italian tourism sector contributed for 223.2 billion to GDP 
and is the first sector of the whole cultural chain. All regions are rich of 
Cultural and Natural Heritage and therefore favourite. Already 
exacerbated by land consumption, natural hazards, Climate Change 
impact and envisaged river floods, extended coastal touristic regions 
bordering the Mediterranean zone are most sensitive to extreme 
weather events as well as smaller hot spots such as the Po river Valley 
and Venice. There is an increasing need for qualified workers in 
tourism. Employment in touristic services might arise most likely in the 
fields of tourism recovery planning and culture. These include CPS for 
joint management of cultural heritage or museums, tourism offices and 
promotion. Other CPS that might be established soon can be expected 
in innovative education and training because touristic sector appears to 
be “youth-friendly”, mainly if linked to the environmental management. 
Concrete implementation actions in touristic functional areas should be 
enabled, including small-medium towns, to convey to the wider public 
and young people in particular, the opportunities (carrying capacity) 
provided by tourism sector in terms of cultural and vocational 
development. The tourism intensity shows similar values like the green 
cluster also with some outliers in Italy (e.g. Trento, Venice, Valle 
d´Aosta). (Alps2050 – Common Spatial Perspectives for the Alpine 
Area. Towards a Common Vision). In Italy, statistics collected by 
Banca d’Italia define cultural tourists as travellers who visit città d’arte 
(cities of acknowledged heritage and cultural value). These statistics 
thus consider activities that are not necessarily linked to the 
consumption of MCH (such as going to a ballet or a concert). (ESPON 
Material Cultural Heritage as a Strategic Territorial Development 
Resource: Mapping Impacts Through a Set of Common European 
Socio-economic Indicators) 
 

https://context.reverso.net/traduzione/inglese-italiano/the+public
https://context.reverso.net/traduzione/inglese-italiano/the+public


 
 

Economy | Cultural heritage | Spatial Planning  
 

 

Cities and regions regeneration 

Urban regeneration and restoration of cultural heritage sites, as in other 
production sectors, require an innovative approach to integrate the 
principles of sustainability into processes, integrating economic functions, 
circular economy and historical, environmental and societal wellbeing. 
Public private partnership (PPP) in all sector of regeneration is crucial to this 
scope. In the framework of Regional Integrated Strategies (RIS), Bruxelles, 
Birmingham, Turin; Catania, Cork, Aalborg and Brest as city ports; or 
regions as Randstad (NL), Zealand (DK), Västerbotten (SE) and the West 
Midlands (UK) demonstrated the compatibility between sectoral and 
territorial policies and planning within a RIS, using different financing 
instruments and soft governance models. Switzerland, Spain, Croatia and 
Italy made this policy as central within national strategy that is reflective of 
Europe’s territorial diversity. 

 

Following the Ports Reform, that focused on 15 port cities that share the 
same challenges and opportunities of implementing a vision to their port city 
regeneration, the Italian Document of Economics and Finance generally 
supports urban regeneration. Collaborative/participative Action Plans and 
Digital Innovation in Urban environment (smart city projects) are developing 
in metropolitan and medium cities (Rome, Milan, Turin, Florence, etc.) 
moved by human-centric & holistic co-creative vision. Other cities as Genoa 
(Liguria) and Catania (Sicily) faced major challenges in securing 
regeneration and re-integrating old port areas back into the city identity. 
Challenges urge the 14 metropolitan cities to preparing planning strategies: 
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staff resource and capacity building to deliver change; land ownership 
issues; unlocking necessary investment; coordination of multiple 
stakeholders; place-making processes; re-functioning of built heritage 
assets; and creating effective governance models.  
 
ESPON ENSURE - EuropeaN Sustainable Urbanisation through port city 
Regeneration - Case study – Catania  

 

  

https://www.espon.eu/sites/default/files/attachments/Annex%207.3%20-%20Case%20study%20report%20-%20Catania.pdf
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SMEs and creative firms 

SMEs account for 99% of all businesses in Europe, 
provide 67% of all employment, and almost 60% of the EU 
value added. Most SMEs and SME activities are 
concentrated in the largest EU member states. Spain, 
France, Italy, Germany and the UK account for more than 
60% of the total number of SMEs as well as the share of 
total employment. 
 
A part of these SMEs is active in Cultural and Creative 
Sectors (CCS), and is one of Europe’s strategic assets 
accounting for 4.4% of the EU’s GDP, 12 million full-time 
jobs and €509 billion in value added to GDP. Clusters of 
enterprises in creative sectors have also shown they can 
generate high employment growth rates. Around 6% of all 
1,300 regional RIS3 priorities already refer to culture in 90 
regions. Industry 4.0 and Digitalization policies funded 
under the European Structural and Investment Funds 
(ESIF) to promote regional development and reduce 
economic and social disparities between regions. 
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CCSs are increasing in Italy: in 2018 they accounted for 
6,1% of the National Added Value (more than €95,8 billion 
and 1,5 billion of employees). Italian regions are included 
between the Southern and Eastern European regions as 
mainly Modest and Moderate innovators. Now, incentives 
for technological projects, Big and Open data use and 
entrepreneurship devoted to culture are increasing in order 
to foster cooperation with actors from outside regions in 
culture specialised sectors. Capital regions (e.g. Madrid, 
Rome, Helsinki) and other large urban and intermediate 
regions (Milan, Torino and Bologna) in Italy recorded their 
above the average share of employment in creative 
SMEs stimulating contemporary art. Microenterprises are 
found in all types of regions, with territorial differences 
driven by sectoral foci in cultural services, tourism or 
creative knowledge economy and ICT. Advanced 
education and new skills provide new employment offers 
also in peripheral areas, producing spill-over based on 
Technology Innovation, Business Model Innovation, 
Creative (‘Aesthetic’ or ‘Soft’) Innovation including social 
innovation. 

 
 
ESPON SME Small and Medium-Sized Enterprises in 
European Regions and Cities 
Regional Typology: Highest performing region/Economic 
metropolitan centre: Case study report: Milan 

 

 

https://www.espon.eu/sites/default/files/attachments/SME_CaseStudyBook_20.pdf

